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The Evolution of Product
Information Management (PIM)

B2C vs B2B Shopping

From the humble beginnings of manual data
management to Al-powered systems, PIM has evolved
distinctly for B2C and B2B, each addressing their
unique challenges and needs.

Whichever is your market bias, PIM's evolution continues to be vital
for success.

Be aware that one size doesn't fit all and the B2B world has a very
different set of requirements from that of B2C.

What's your prediction on where this is heading?

1. Early Product Management (1980s-1990s)

. @ Dominance of physical stores.
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@ Popularity of shopping centres.

Rise of mail-order catalogues.

® Surge of eCommerce platforms. == == .

@® Dot-Com bubble's rise & fall. "

Google influences buying behaviour.
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3. PIM Integration (2010s)
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4. Cloud-Based PIM (2010s)
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Cost-saving, remote access & speed. ====",
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APl integrations & Saa$S ecosystem growth. @

Emphasis on security and data redundancy. =

5. Al & Automation (2010s-2020s)
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AR trials & Direct-to-consumer sales.

6. Integration with marketing (2020s)
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Emphasis on rich media & educational content.=«
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7. Global Expansion (2020s)
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. E-commerce booms due to
the pandemic. .

Increased emphasis on sustainability.

8. Data Security & Compliance (2020s)
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Emphasis on data protection .
and business norms. x

9. Pricing

10. Performance E

@ Better managed information, fewer returns
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